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WHAT IS THE SCHOOL-TO-PRISON PIPELINE?

A disturbing national trend wherein children are funneled
out of public schools and into juvenile and criminal justice
systems. Many of these kids have learning disabilities or
histories of poverty, abuse or neglect, and would benefit from
additional educational and counseling services. Instead, they

are isolated, punished, and pushed out.
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DEAR FRIENDS,

There is a kind of magic inherent to the world of child care. It’s a world of

possibilities that’s a mixture of excitement, giggles, challenges, and wonder.
Sharing these moments, watching young lives grow, and helping shape their
world view is part of what makes working in child care absolutely special.
Whenever a student learns a skill, plays a new game, shares a story, or grows
an inch, it feels like the world has produced one more cherished moment that

can lead to a lifetime of goodness and success. It’s the magic of children!

At Kids Co. we learn to work the magic on both good and bad days. We accept
and respect that each child is unique and—no matter how a child is reared
and nurtured at home, school, or in our care—there will be bouts of frustration
and anxiety. Anxiety and challenging behaviors affect some kids far more
than others and this is where we, as child care providers, must be well trained

and prepared.

Within these pages, we'll share what made Fiscal Year 2017 special and
unique, from our intensive staff training to work proactively with kids
exhibiting challenging behaviors to extending the Kids Co. Scholarship
Fund to enriching our programs. It was a year of successes and learning

curves. It’s time to fill you in on all the details!

As we reminisce about the year, keep in mind you are a big part of our
success! Your support and trust in the magic of child care keeps our doors
open to families of all incomes, to children with varying needs, and allows us

to have a top-tier staff.

“Thank you,” is the simplest of phrases but sometimes perfect. So thank you

for caring.

With the warmest of hearts,

A«wéé /%w

Susan R. Brown John Hoverson
President and CEO Board Chair

1989-present 2016-present
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SCHOOL-TO-PRISON PIPELINE
CAN BE INTERRUPTED

Kids Co. will increase a child’s sense of
belonging and positive social relationships,
regardless of ability.
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AND SPECIAL MENTIONS TO THE KIDS CO. STAFF WHOSE COMBINED GIFTS HELPED MATCH THE PROGRAM ENRICHMENT FUND!

Silverwood Theme Park

Two Doors Down
Woodland Park Zoo

y-Ballard
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Maggie Glowacki, Kids Co. Mom
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SO MUCH KINDNESS AND GENEROSITY

was shared with Kids Co. during FY’17—our 28th year serving you and the rest of our
community quality child care! We are very fortunate to have friends like the following

businesses, foundations & organizations, and individuals.

|2

Carmen Hausmann

Emily Heffter

Nate Heffter

Jason Hein

Chelsea and Chris Hemingway

Kim and Jon Hemingway

Stacy Hemingway

Rachael and Andrew Hitchcock

Le Van Ho

Anh Hoang and Michael Wallent
Walt Hossfeld

Lori and Robert Hout

Mary and John Hoverson

Ann and Jon ligen

Natalie and Cristian lordache
Gerleza Jackson

Maya Jackson

Brian Janura

Suman Jayadev and William Berrington
Lisa and John Jenson

Jill Johnsen and Marc Prindle
Katrina and Taylor Johnson

Mark Johnson

Natalie and Victor Johnson

Ria Johnston and Marc Bissell
Janine Joly and Peter Dykstra
Joseph Jornadal

Brian Judy

Susan and John Kaiser

Jennifer Kalal

Elizabeth Kanfer and Martin Rosenburgh
Deborah Katz

Natasha Kennedy

Shinae Kim and Rodolfo Roman Nava
Nanoh and Brian Kim

Vanessa Kitchner and Adam Foote
Rita and Rodger Koefod

Katie Kraskouskas

Jeneane and Clint Kruchoski

Emily La Vassar

Don Lacer

Brianna Lanier

Christina Larsen and Shawn Larsen-Bright
Clarice and Michael Larson

Elisabeth and Eric Laughlin

Cynthia Laurila

Jason Lawson

Audrey Le and Geoff Kozu

Cathy Leap

Thea Lehming Brandt and Adam Brandt
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Larai Wushishi and Edet Nkposong
Andrea Yang

Kathy Ye and Jason Shou

Betty Yee and John Janusson
Jenny Yoo

Dana and Matthew Zahler

Leona Zamora and Kevin Gustafson
Oliver Zurbel

Jake Zweski

IN KIND GIFTS

Amanda Bakke

The Bloedel Reserve

Card Kingdom & Café Mox
Columbia Tower Club

Costco Wholesale — Woodinville
Costco Wholesale — Lynnwood

Costco Wholesale — 4th Ave
Costco Wholesale — Aurora
Costco Wholesale — Kirkland
Costco Wholesale — South Center
Dimitriou’s Jazz Alley/Pacific Jazz Institute
Disneyland Resort

Emerald Downs

Anne and Glen Feil

Field Roast

Fred Meyer — Greenwood

Heavy Restaurant Group

Mary and John Hoverson

Ivar's

McMenamins

MoPOP

Pacific Office Automation

Pacific Science Center

Seattle Audubon Society

Seattle Bouldering Project
Seattle Children’s Museum
Seattle Gymnastics Academy — Ballard

Seattle Men’s Chorus & Seattle Women'’s Chorus

Seattle Sounders
Seattle Storm
Silverwood Theme Park
Target — Factoria Square
Target — Renton

Two Doors Down

West Seattle Bowl
Whole Foods Market
Whole Foods Market — Pacific NW Region
Cynthia and Bart Wilson
Woodland Park Zoo




OF FUNDS RECEIVED
SCAL YEAR 2017
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ACTION!

KIDS CO.

2208 NW Market Street
Suite 510

Seattle, WA 98107
206.781.8062
admin@kidscompany.org

www.kidscompany.org
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